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~ Words from
senior management

How did you experience 2022?

2022 was a strange year in several respects. We were gradually
emerging from the health crisis, which was a period marked by
the exceptional commitment of the group and its employees to
support our customers, when the return of war in Europe once
again upset the balance.

From February, the Russian offensive in Ukraine and its impact
on energy prices significantly amplified price increases. While
disruptions in supply chains were maintained by the continued
zero-Covid policy in Asia.

Faced with this uncertain context, Crédit Mutuel Alliance
Fedeérale has met the expectations of its 30 million customers
and é million members. The group's 77,000 employees mobilized
in the Crédit Mutuel and CIC networks as well as in all its
business lines and specialized subsidiaries, for the bengfit of all
customers and prospects.

How did this mobilization take shape?

From the beginning of the year, strong actions were initiated in
favor of the customers most affected by inflation, in all regions.
Particularly attentive to the repercussions of inflation on low
income households, our banking advisors have, since April 2022,
taken strong initiatives such as the 100,000 emergency inflation
meetings or the active promotion of regulated passbook savings
accounts, to best protect their savings. In 2022, openings of
Livrets d’Epargne Populaire [LEP] were multiplied by 3.5, and
inflows were particularly high on Livret A savings accounts
(+10.5% year-on-year, to more than €47 billion in outstandings). To
protect the most vulnerable people, the group also launched the
first banking offer at €1 net per month, without the possibility of
incident fees - an original initiative on the French banking market.

Nicolas Théry

4 Chairman

Has the economic situation had an impact
on the financing granted?

Despite a slowdown in the economic situation in the second
half of the year, Crédit Mutuel Alliance Fédérale was more than
ever alongside all members and customers in their projects. This
support was able to take place effectively thanks to decisions
made as close as possible to the field: more than nine out of ten
credit decisions were made locally, within the Crédit Mutuel and
CIC netwaorks.

This resulted in an increase in our outstanding loans: outstanding
home loans reached £254.4 billion (+6.9%), consumer credit
activities increased by +7.67% to €51 billion while agricultural,
professional and corporate customers benefited from the strong
increase in equipment loans [+13.4%) to €115.2 billion.

What is your outlook for the group in 2023?

2022 was a year of overall performance for our group, from a
commercial, environmental, societal and financial point of view.
As the first banking group to adopt the status of a mission-
driven company, Crédit Mutuel Alliance Fédérale intends to
increase its commitments in 2023. First of all, by strengthening
its presence with our members, customers and prospects. The
group is also transforming the way in which value is shared
through the societal dividend mechanism.

Daniel Baal
Chief Executive Officer »

Launched in January 2023, the societal dividend will support the
financing of the environmental and solidarity revolution. This will
result, on the one hand, in the launch of an environmental and
solidarity revolution fund whose added value will be ecological,
and on the other hand, with the deployment of inclusive banking
and insurance services or by the multiplication of actions of
sponsorship throughout the regions.

And of course, we are building the future. 2023 is the last
year of the ensemble#nouveaumonde, plus vite, plus loin !
(together#ttoday's world faster, further!) strategic plan. As of
today, work has begun to develop the next plan!
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2022 Key ligures 2

MILLION

MEMBERS

BREAKDOWN OF NBI

AND NET PROFIT BY BUSINESS LINE

13%
Specialized
business lines

10% NBI*

Insurance

-

* Excluding the Holding segment.

MILLION
CUSTOMERS

b0

EMPLOYEES

N
N
X
INCOME STATEMENT
DECEMBER 2020 DECEMBER 2021 DECEMBER 2022
Net banking income 14,238 15,923 17,340
Gross operating income 5,371 6,787 7,012
Net profit/(loss) 2,595 3,627 3,502
Cost/income ratio 62.3% 57.4% 59.6%
20%
Specialized
business lines
.
NET PROFIT/
(LOSS)*
18%
Insurance
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CUSTOMER DEPOSITS CUSTOMER LOANS
(in € billions] (in € billions]

CAPITAL

Data calculated without transitional measures.

CET1 Ratio

Overall
solvency ratio

Leverage ratio (R

Net profit/(loss)/
regulatory assets

2020

iz

2021

2022

885.1 56.7
796.0 8403 7 496 53;2
o — N o — o~
N o~ [} o~ o~ o™~
& I Q & I <
BALANCE SHEET TOTAL SHAREHOLDERS’ EQUITY
(in € billions] (in € billions]
RATINGS
Standard & Poor's  Moody’s Fitch Ratings

At11/30/2022

Issuer/
LT preferred senior debt

Outlook

ST Preferred
senior debt

Standard & Poor’s :
Crédit Mutuel
group rating.

At 09/20/2022 At12/30/2022*

Moody'’s : Fitch Ratings :
rating for Crédit Crédit Mutuel
Mutuel Alliance Alliance Fédérale
Fédérale/BFCM rating.

and CIC.

*The “Issuer Default Rating” is stable at A+.
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Our business - RAISON

model D'ETRE

CREp y
Bey TUELALL/ANCE FEDE
EFIT Co DERALE,

 CORPORATION

1 ENSEMBLE

NOUVEAUMONDE

Plus vite, plus loin !

OUR VALUE

OUR CREATION
RESOURCES 4 st,- SUSTAINABLE
AND ASSETS ategic i COLLECTIVE

Prior itieg 2019 PERFORMANCE
- 2023

Along-term commitment ¢
to our customers

in outstanding loans

» Asolid bank that belongs
to its customers

members
elected members
One member = one vote

taken locally®

Omnichannel close relations 4

» Aregional and for each customer

omnichannel bank

Our networks: and active
branches Crédit Mutuel, CIC, BECM, Beobank promotion of regulated savings accounts
customer account managers Consumer loan:
1invested in the real economy Cofidis Group, TARGOBANK Our offer is based on specific advice 7 Concrete actions for the climate ¢
through private equity in Germany for each of our custpomers’ needs WJ : :
) _ Business line subsidiaries: for loan and investment portfolios
¢ :\ t!:n cotmmltted Factoring and receivables Plan for by 2030
01ts customers . mobilization, real estate and
employees serving equipment leasing, real estate for all new oil and gas projects

customers Financing adapted to the life and

development projects of our customers

G

A company that actsin <
the interest of society

of NBI generated in France

More than hires with
open-ended contracts'®

) P°f"?’f“' brands N Property and personal
Crédit Mutuel, CIC, TARGOBANK, Cofidis insurance
Life insurance

} . .
A technological Borrower insurance

and innovative bank

Euro-Information, a technological subsidiary
dedicated to the development of

Daily protection for our customers

and their families, their assets, their A sustainable and efficient company ¢
professional activity or their company NBI:
Net profit:

Industry leading operational efficiency®
with a cost/income ratio of

P

Asset Management and
Private Banking

Corporate Banking
Capital Markets
Private Equity

» Asolid bank
CET1 ratio of
in shareholders’ equity

%

Solutions to anticipate and
prepare for the future

Financial performance serving ¢
collective utility: the societal dividend

Mobilization of of consolidated net profit

Local partner and facilitator Financing of . .
of our customers’ projects transformation projects

(1] Contribution of the operational business lines to net profit 2022 excluding the “Holding”
segment.

(2] Crédit Mutuel and CIC networks. f okl

(3] Including group mobility (including integration of CMNE]. ITand IOg istics

(4] French banking groups. Pre SS

(5] See Mission Committee report - chapter 3 of the 2022 Universal Registration Document.

The data for this business model are at the end of 2022.

O

OOE
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CREDIT MUTUEL ALLIANGCE FEDERALE, | st concrete commitments -
SIEFIRSE : & e e o
benelit corporation sank 5 around us

A mutualist, ethical, supportive and responsible bank, 11 Bring democracy to life in the bank by doubling the number
Crédit Mutuel Alliance Fédérale stands out of members voting at Shareholders’ Meetings
as a benefit corporation. 2 | Guarantee to each customer a dedicated, non-commissioned advisor
3 | Give more room to young people and move closer to parity in the Board of Directors from 2022
AS A COOPERATIVE

AND MUTUALIST ORGANIZATION,

WE SUPPORT OUR CUSTOMERS 7 | Guarantee the privacy of our customers’ data in processing 99% of their information
2 AND MEMBERS WITH THEIR in our infrastructures and systems located in France

4 | Train all our employees and elected members in the fight against discrimination
5 | Recruit 25% of work-study students from priority neighborhoods and rural areas
6 | Defend gender pay equality at all levels of the bank

BEST INTERESTS 8 | Invest productivity gains from artificial intelligence in employment and development

AS A BANK FOR ALL, 9 | Anchor decision-making centers in the regions with more than 90% of our lending
MEMBERS AND CUSTOMERS, decisions taken at banks and branches

EMPLOYEES AND ELECTED 10 | Offer the Pay Asso® digital payment solution to our associations and civil liability
MEMBERS, WE ACT FOR coverage to their managers

EVERYONE AND REFUSE 11| Invest 5% of our equity mainly in French companies to promote innovation, growth and jobs in our regions
ANY DISCRIMINATION 3

Fleur Pellerin Chairwoman of the Mission 12 | Reduce the group’s carbon emissions by 20% and the carbon footprint of our investment

Committee of Crédit Mutuel Alliance Fédérale RESPECTFUL OF portfolios by 12% by the end of 2022%
EVERYONE'S PRIVACY. WE 13 | Promote the energy transition by no longer financing new oil and gas projects
“With the creation of the societal dividend, PLACE TECHNOLOGY AND 14 | Insure the real estate loans of our loyal customers without any medical formalities
Créait Mutuel Alliance Fédérale is INNOVATION AT THE SERVICE 15 | Committing to customers in financial difficulty with an account at €1 net per month
once again a pioneer and has taken OF PEOPLE with no incident fees.
a further step in its commitment
to its values of solidarity.
We are collectively committed

to a candld approach” AS A SOLIDARITY-BASED

COMPANY, WE CONTRIBUTE
TO REGIONAL DEVELOPMENT

MAKING A DIFFERENCE
FOR THE CLIMATE,
BIODIVERSITY
AND SOLIDARITY

5 The societal dividend: a new stage in mutualism through proof

AS A RESPONSIBLE COMPANY,
WE ACTIVELY WORK FOR
A FAIRER AND MORE
SUSTAINABLE SOCIETY

Commitments assessed and verified
icqi i ]
by a Mission Committee ® invested in an impact fund to ® dedicated to customers and © to support major solidarity
@ @ /@ amplify the transformation of 3 @ /@ members to support them 1@ %) and environmental
in the service of the climate preservation projects as close
and inclusion as possible to the regions

which draws on the expertise of ten members
to propose possible work paths and initiatives
in the medium term.

production models

(2] Crédit Mutuel PAY ASSO is a simple payment solution.
(3] Reduction compared to 2018.
(4] 16% of consolidated net profit.

(1) See Mission Committee report - chapter 3 of the 2022 Universal Registration Document.
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Our strategic plan A}

Our ambitions

The 2019-2023 strategic plan, ensemble#nouveaumonde, plus vite,

plus loin ! (together#today’s world, faster, further!] revised in 2020 in f()r
the context of the health crisis, is a major catalyst for development and
transformation to achieve sustainable and responsible performance.

RELATION

Be the reference relational bank
in an omnichannel world

A dedicated advisor with a strengthened role, pivotal to a
constantly accelerating omnichannel relationship: physical,
telephone or digital, at the customer’s discretion

Optimized local networks for a tailored response
to customer expectations and increased operational
efficiency in each region

Continued development of proprietary offers (insurance,
leasing, etc.) and the launch of a platform of services
offered to customers with partner companies

An even more efficient organization to market
the multi-service offer

Strengthening synergies between local networks
and all of the group’s business lines
and support functions

INNOVATION

Be a multi-service innovative bank

Increased customer orientation in IT project management

Simplified offers and processes, supported by powerful
cognitive tools

Maintaining our technological lead in the service of
development, security and data protection (digital privacy)

NOUVEAUMONDE
Plus vite, plus loin !

COMMITMENT

Be a committed bank in tune
with a changing world

Strengthened commitments to support and protect
members and customers weakened by the crisis, and to support
regional development players

Strong social, societal and environmental commitments,
emphasized in the context of a demanding policy
of “social and mutualist responsibility”

Increased training for elected members
and employees to support the development
of the business lines, in a confident

and responsible social dialog

Pooling of resources
for greater collective efficiency

SOLIDITY

Putting solidity to work for the
development of the mutualist model

Increased selectivity in the allocation of capital and liquidity

Development focused on banking, insurance
and financial and technological services in the Eurozone,
in particular through its subsidiaries TARGOBANK and Cofidis

Increased profitability through the development
of new business synergies that serve networks

”
/
FINANCIAL OBJECTIVES J
2021 2022
NBI €15.9 bn €17.3tn
Cost/income ratio 57.4% 59.6%
Net profit/(loss) €3.5bn €3.5bn
Return on regulatory assets 147% 1.33%
CETL 18.8% 18.2%
GOALS AND HUMAN AND MUTUALIST DEVELOPMENT
2021 2022
Employees trained in transformation
Gender equality in
management and
governance positions
Managers Management Managers Management
Committee Committee
Membership rate 78.2%0
Reduction of the group’s carbon footprint?
Increase in funding for projects
with a high climate impact
Reduction in the carbon footprint of the
customer portfolio® b5
TECHNOLOGICAL INDICATORS
(1) Republished.

(2] Scape France, emissions related to energy consumption, refrigerant gas
leaks, business travel and the car fleet at 12/31/2021.

(3] Corporate customer portfolio, asset management and insurance.

(4] The decrease indicated concerns the carbon footprint of the corporate
customer portfolio. The calculations were made on the basis of 2020 green-
house gas emissions, which were strongly impacted by the Covid crisis.
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Our business lines -

Crédit Mutuel Alliance Fédérale, a leading bank-insurer, provides a multi-service offering
to its individual and professional customers and its members adapted to their projects.

Crédit Mutuel Alliance Fédérale’s core business line

Retail banking includes Crédit Mutuel Alliance Fédérale’s banking and insurance networks
through the local Crédit Mutuel banks of the 14 federations, CIC branches and points of sale,

RETAIL Banque Européenne du Crédit Mutuel (BECM) and Beobank. Crédit Mutuel Alliance Fédérale offers
BANKING specific banking products and services to a customer base of individuals, professionals, farmers,
associations and companies adapted to the realization of their projects.

Through Cofidis Group and TARGOBANK in Germany, specialists in consumer credit, Crédit Mutuel
Alliance Fédérale offers its individual and corporate customers personalized advice in revolving
credit and personal loans, payment solutions, insurance, in-store and online receivables and
financing, factoring and leasing.

Drawing on the expertise and know-how of its business line subsidiaries, Credit Mutuel Alliance
Fédérale offers a range of products and services mainly marketed by the networks: factoring (Crédit
Mutuel Factoring and Factofrance), equipment and real estate leasing (Crédit Mutuel Leasing, CCLS,
Crédit Mutuel Real Estate Lease), real estate sales and management (Crédit Mutuel Immobilier].

JA

Business line

local banking Consumer loan subsidiaries
networks _ _
Factoring and receivables
CrédityMutuel W s TS mobilization, real estate

and equipment

beCbank )
leasing, real estate

BANQUE EUROPEENNE
rédit & Mutuel

RETAIL BANKING OFFERING
RECOGNIZED

Q9.7

O 77
Qo

Ve
Crédit Mutuel m@

in customer relations

(1] Bearing point-Kantar 2023 customer relationship podium.

12 —

SPECIALIZED
BUSINESS LINES

IT,

LOGISTICS,
PRESS

Insuring each customer in each of their needs

As major player in insurance and social protection in France, Crédit Mutuel Alliance Fedérale
via the Assurances du Crédit Mutuel (GACM], covers the needs of individual, professional and
corporate customers by offering them everyday insurance solutions to protect their families, their
assets, their professional activity or their business.

In life insurance, the wide range of products can be adapted to the customer’s objectives: financing
projects, preparing for retirement or passing on capital.

Crédit Mutuel No. 1 in the Insurance barometer™ which places Assurances du Crédit Mutuel as the
trusted insurer of the French.

Supporting more specific needs

In addition to the bank-insurance offering, Crédit Mutuel Alliance Fédérale meets the strategic challenges
of large corporate customers, institutional customers and corporate executives through offers in four
business lines:

» Asset Management and Private Banking organized around Crédit Mutuel Investment Managers,
which brings together seven asset management entities, the La Frangaise group, which brings
together four asset management companies and a distribution platform, and three private banks:
Banque Transatlantique, Banque de Luxembourg and Banque CIC (Suisse)

» Corporate Banking (structured financing activity, large co - CIC Corporate - and an international
activities department)

» Market Activities (commercial markets activity, Investment and back office activity)

» Private Equity via Crédit Mutuel Equity

Key areas of expertise

Euro-Information, the technological subsidiary of Crédit Mutuel Alliance Fédérale, provides customers
and employees with innovative and efficient tools and services and places data protection at the
heart of its strategy.

With the EBRA group, Crédit Mutuel Alliance Fédérale is the leading regional daily press group in
France.

(2] 2022 edition of the OpinionWay benchmark survey for the Argus de [Assurance.
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The benchmark |,
relationship bank -
IN A MULTICHANNEL WORLD

Crédit Mutuel Alliance Fédérale’s primary mission as a benefit corporation is to serve its customers and
members in their best interests. This is why 99.5% of our customers have access to a dedicated, non-
commissioned advisor, and to high-performance remote applications.

Technological innovation fuels personal relationships and the continuous improvement of the customer-advisor
experience, both on-site and online.

Local service for customers
and members in 2022 means:

30,000 advisors working closely
with our customers, even online

With its 2,174 Crédit Mutuel branches and 1,749 CIC branches,

Crédit Mutuel Alliance Fédérale stays close to its customers. To keep
pace with changing needs, Crédit Mutuel Alliance Fédeérale also offers
high-performance online banking, including some of the best-rated
mobile applications on the Android and Apple stores. Thus, as part of
the multichannel relationship, customers can choose between visiting
a local bank or branch, or managing their projects online, with the
same level of trust and quality of service. Proximity, whether physical
or digital, is a priority.

= More than 9 out of 10 credit decisions taken locally

= 100,000 appointments for inflation or active promotion of
regulated saving passbook accounts

= 1.5 million questions submitted by our customers to the
“Dis-moi Crédit Mutuel" and “CIC Assistant” virtual assistants

= 20.5 million contracts signed electronically

Did you know?

... Sign a home loan agreement and borrower
insurance online: simplified loan management,
notably by eliminating postal delays and giving greater
flexibility in triggering the cooling-off period, which can
be activated remotely.

.. Get a quote and take out
car, multi-risk property, health, protection or life insurance
simply via the online banking app.

... E-file a car or property claim, or a health claim,
with complete autonomy.

Technological innovation to serve customer relations

Crédit Mutuel Alliance Fédérale places innovation at the heart of its commercial system, with high-performance IT tools, cognitive
artificial intelligence solutions and optical character recognition solutions. Administrative management time is reduced for advisors to
give them more time with their customers, which ensures a high quality of service.

A new milestone: a historic partnership
to shape the quantum future of banking

Crédit Mutuel Alliance Fédérale, via its subsidiary Euro-Information, is
embarking on the gquantum adventure by forging a partnership with
IBM. Specific use cases have been identified in customer experience,
fraud management and risk management. Credit Mutuel Alliance
Fédérale's ambition is to explore and then integrate, in order to further
transform the banking and insurance business lines, while preserving
the security of its customers’ data. These use cases will be exploited
in the next collaboration phase.

In line with Crédit Mutuel Alliance Fédérale’s commitment to protecting
personal digital data, Euro-Information is considering how to host a
quantum computer in its data center in France.

Protecting the privacy of Crédit Mutuel Alliance
Fédérale customer data

DS lo

of processing is carried out within its infrastructures located in France.
At the end of 2022, Euro-Information inaugurated a new proprietary
data center to enhance the protection and security of customer data.

CREDIT MUTUEL ALLIANCE FEDERALE IN BRIEF - 2023 — 1D
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Our multi service ofler -

AS CLOSE AS POSSIBLE TO THE NEEDS OF OUR CUSTOMERS

Crédit Mutuel Alliance Fédérale’s ambition is to support its customers fully in line with their needs, with a wide
range of banking services and a diversified range of complementary, local services. This strategy is deployed by
the Group’s banking networks, which benefit from the support of the Group’s subsidiaries, centers of business
expertise.

A banking offer committed to serving customers and members

Credit Mutuel Alliance Fédérale is committed to its customers on a daily basis, whether they are
private individuals, tradesmen, self-employed professionals, farmers, non-profit organizations,
SMEs or international groups. Crédit Mutuel Alliance Fédérale’s comprehensive, high-quality
range of products and services helps its customers to take climate issues into account. Crédit
Mutuel Alliance Fédérale’s Eco-mobility offer is designed to help individuals and professionals
make the transition to low-carbon mobility. “Transition” loans for businesses enable them to
accelerate their ecological approach, strengthen their CSR policy, or finance the transformation
of their business model.

o 0
°Semeur
Innovatio

Crédit s Mutuel

Active support
for local innovation

As a benefit corporation, Crédit Mutuel Alliance Fédérale
puts innovation at the heart of the regions through
a meaningful and valuable competition: “4S Semeur
d’innovation”. Launched in 2020, the aim of the competition
is to provide coaching for the selected innovative
companies and financial support for the winners.
The aim is simple: to give pride of place to ideas and help
them germinate around four themes: the environment,
solidarity, regions and culture.

Local services to complement
the banking offer

i 0, 2

366 million

property & personal, life and borrower
insurance contracts

Crédit Mutuel Alliance Fédérale for businesses
and the agricultural sector

In October 2022, Assurances du Crédit Mutuel, a subsidiary of
Crédit Mutuel Alliance Fédérale, and Allianz France finalized a co-
insurance partnership covering multi-risk solutions for businesses
and the agricultural sector. The aim is to ensure the long-term
insurability of companies and players in the agricultural sector,
who are particularly exposed to new risks and climatic hazards, by
giving them access to quality cover at controlled rates.

Crédit Mutuel Alliance Fédérale, banker to one in three businesses
and No. 2 in the agricultural sector, will distribute its property and
casualty insurance solutions, currently being rolled out through the
Crédit Mutuel and CIC networks.

Nearly Nearly

14 million

customers subscribed to contracts.
Bouygues Telecom offers marketed by local
Crédit Mutuel banks and CIC branches.

637,000

KIOSQUE A SERVICES:

A digital offer to facilitate the realization
of our customers’ projects

Since February 2022, Crédit Mutuel Alliance Fédérale has been
providing its customers with the Kiosque a services, a unique
platform to contact the best professionals for a given service.
Carefully selected for their quality/price ratio and reliability, these
professionals operate in sectors such as housing, personal
services, legal advice, equipment rental and construction.

Since 2023, farmers, winegrowers and cooperative customers
have had privileged access to the jobagri.com and vitijob.com
services to find apprentices, trainees and applicants for jobs in the
agricultural sector and all support professions. They can also offer
storage space to individuals and professionals through the

“My Hangar” solution.

This simple, secure, 100% digital platform can be accessed directly
from the customer's online banking space.

CREDIT MUTUEL ALLIANCE FEDERALE IN BRIEF - 2023 — 1/
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~ A bank committed
AND ADAPTED TO A NEW WORLD

As a mutualist and responsible bank, Crédit Mutuel Alliance Fédérale is committed to a strategy of Social
and Mutualist Responsibility serving the environment and social issues in favor of a fairer and more sustainable

society.

Crédit Mutuel Alliance Fédérale, a forerunner
in its commitment to decarbonization

Crédit Mutuel Alliance Fédérale is the first French bank to stop
financing companies developing their activities in the coal sector, and
to adopt a policy of gradually excluding companies developing their
activities in unconventional hydrocarbons (gas and oil). As of July 1,
2024, it will reinforce its commitments by halting financing for any
energy company whose hydrocarbon production has not fallen from
one Year to the next.

Credit Mutuel Alliance Fédérale has also set itself the target of
reducing the carbon footprint of its corporate, asset management and
insurance portfolios by 15% by the end of 2023.

0
Crédit&» Mutuel

Alliance Fédérale

Acting for a more sustainable and fairer world

Created in 2021, the Crédit Mutuel Alliance Fédérale Foundation
focuses on two areas of action: the environment and the
regions. It supports projects that combat global warming and
its impact on health, or that promote social inclusion and access
to culture for all.

80

supported projects

| —

A solidarity banking offer: the €1-a-month
account for people in financial difficulty

Since August 1, 2022, Credit Mutuel Alliance Fédérale has enabled
the most vulnerable customers to benefit from a €1 account with
no incident fees, a dedicated advisor and a local bank close to
their home. In 2022, 53,033 customers benefited from this offer.

Financial performance at
the service of the community:
exceptional donation of €5 million
to Restos du Cceur

Loyal patron of numerous non-profit
organizations, Credit Mutuel Alliance Fédérale,
through its foundation, helped Restos du Coeur, in
March 2023, to fight against the precariousness
of the population. This donation marks the
first concrete implementation
of the societal dividend.

/
A socially responsible <

EMPLOYER

Crédit Mutuel Alliance Fédérale’s Human Resources

policy is built around a social contract based on employee loyalty,
a high-level social policy and a proactive policy of workplace
equality, respectful of the balance between the professional and
personal lives of its employees.

Credit Mutuel and CIC ranked
1st and 2nd among the

« Best Employers
2023 »

in the banking and
finance sector.

A social contract serving collective political
and social performance at the highest level

An HR policy that respects Quality of Life at Work

Through a Group framework agreement that includes measures
Favoring internal promotion and employee recognition for over such as optimizing work organization, introducing telecommuting,
ten years. Crédit Mutuel Alliance Fédérale is the only bank to offer setting up a health platform, and promoting “soft mobility” through
annual general salary increases®?. the Sustainable Mobility Package.

A proactive policy of workplace equality

O o  Betweenwomen and men, notably by correcting By being the first company to introduce the citizen CV into its
gQ pay disparities and signing the #StOpE charter ::j recruitment procedures which aims to highlight the skills acquired
M (stop ordinary sexism in the workplace) 4 during a volunteer's career
Promoting the inclusion of the disabled with a Group [Z%/;\S By recruiting 42.1% of work-study students from priority
(g ) Agreement in favor of disabled employees neighborhoods and rural areas in 2022, exceeding the target
and their caregivers of 25%

An in-house collaborative
social network

GDM.UNITY

COM.UNITY provides its employees with a collaborative
and social platform to encourage exchange, sharing,
mutual support, collective intelligence and expertise.

)

“ - ,_.3?---5 : -
’l: N ) .

- {.'i: -
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A bank which
belongs (o its customers

Crédit Mutuel Alliance Fédérale is a cooperative and mutual bank.

A OLDER
With its 6 million customer-members and its 15,500 elected representatives 0
fully invested in its governance, Crédit Mutuel Alliance Fédérale is building a
common good and forms part of long-term development ethics.
At Crédit Mutuel Alliance Féderale, the capital of each Crédit Mutuel bank is held S SPPTIT R o "
by its customer-members in the form of cooperative shares. Customer-members A o R e RS,
participate in the decisions of their bank and monitor its proper management. Under sl e ' B BTN o -‘\: O 15 5 0 0
the “one person, one vote” model, each member has one vote at Shareholders’ sl TSR IR b v 7
Meetings. This status makes it possible to develop individual initiatives around n _: ‘5es ABAES &N . H""-::s ELECTED MEMBERS
the collective interest. As an autonomous credit institution, the local bank is the o OOKEE L LR R . _3‘
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Our organization The 14 Crédit Mutuel
AS CLOSE AS POSSIBLE TO OUR CUSTOMER-MEMBERS AND REGIONS Alliance Fédérale federations

Crédit Mutuel Alliance Fédérale is the alliance of 14 Credit Mutuel federations.
The Group deploys its expertise in banks and branches, and in its business line subsidiaries.
An organization focused on service and added value for our customers and members.

By joining Crédit Mutuel Alliance Fédeérale on January 1, 2022, Crédit Mutuel Nord Europe brings the
number of federations that make it up to 14.
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See our publications at
www.creditmutuelalliancefederale.fr

Crédit Mutuel g Crédit Mutuel
@ Aince oo | W | ©@CreditMutueiaF @ Alliance Fédérale

Contact: Corporate Communication Department - comalliancefederale@creditmutuel.fr - +33 (0] 3 88 14 84 00

Crédit &»Mutuel

Alliance Fédérale

Caisse Fédérale de Crédit Mutuel, a cooperative company in the form of a public limited company with a share capital of €5,458,5631,008, 4 rue Frédéric-Guillaume Raiffeisen, 67913 Strasbourg Cedex 9,

Strasbourg Trade and Companies Register B 588 505 354 - ORIAS No.: 07 003 758. Bank governed by Articles L. 511-1 et seq. of the French Monetary and Financial Code.
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